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Measures of Road Safety Programme: 
Traffic education and prevention

Goal: Shaping safety-related knowledge, 

safe traffic habits, behavioural norms and 

attitudes.

Traffic education means lifelong learning.
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Options and cooperation experiences

 Valuing safe traffic behaviour internally:

General internal rules, control, and continuous training 

activities: Neste Eesti AS 

Raising the awareness of traffic safety among your 

employees: 

 Safety weeks – ABB

 Activities and training sessions related to traffic safety on family days 

– Saint-Gobain Glass Estonia

 Training on secondary activities for the sales team – Kalev

 Training on traffic safety on summer days – Labour Inspectorate

Raising the awareness of partners and customers: 

 Articles, games, calls to action in their marketing channels – Neste 

Eesti AS, Prike AS; 



Options and cooperation experiences

 Initiating actions, projects, and training 

sessions related to traffic safety and targeted at 

the public:

 Information campaign on using a seatbelt on the bus – Lux 

Ekspress

 Blind corner training project “Stop, look, wave” – Volvo Estonia 

OÜ 

 Bicycle training for various target groups and bicycle 

inspections for general education schools – Tartu 

Eksperimentaalne Jalgrattatehas, etc.

 Traffic park marking project for schools – Circle K

 Technical training days “Women's Day” – Wima Estonia MTÜ 

 Traffic safety activities at children’s events – Klubi Tartu 

Maraton

 Events for distributing reflectors  



Options and cooperation experiences

 Enhancing and supporting the actions and 

prevention activities of the Road 

Administration:

 Training on the campaign of secondary activities in companies 

– 17 companies http://www.oluline.ee/juhi/

 Organisation of events, public events, and training sessions as 

part of the traffic politeness campaign – 27 institutions

 Supporting the campaign activities related to making oneself 

visible – Seesam Insurance, PZU Kindlustus, IF Kindlustus, Prike AS

 Sharing campaign materials in own marketing channels 

 Carrying out informational activities and training sessions

 Supporting the campaign activities with awards

http://www.oluline.ee/juhi/


Road Administration as a partner

 Consulting

 General traffic safety competence

 Ideas for addressing the topics

 Mentoring

 Training for the organisers of the activities

 Training for the employees of the companies

 Materials

 Worksheets

 Problem-based and problem-wide games – Kuldvillak, 

Bingo, Kahoot.it, and other games.

 Tools for carrying out the activities

 Joint activities



Road Administration and the European 
Road Safety Charter

 Road Administration joined the European Road 

Safety Charter in March 2017

 Sharing practices:





Courtesy begins within ourselves.

Also in traffic
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