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Making Roads Safeé 
Towards Zero Fatalities on the Road   

ñPlanning for Road Safety Campaigns/Eventsò 
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Statement upon Establishment  

ñé to increase awareness & 
sensitivity among citizens,  

 and most importantly to mobilize 
key Public & Private Organizations  

  to act for Road Safety ò 
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Planning for Road Safety 
Campaigns/Events  

Attracting the MEDIA  
unpaid or ñearnedò media coverage 
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STRATEGY  

VSWOT Analysis  

VSpecify the target audience  

VSegment it  

VSet quantifiable objectives  

VState the communication message/moto  

VChoose the media  

VImplement a pilot   
VDefine the budget   
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CREATIVITY   

¼Develop a unique concept in order to:  

  Motivate  

  Understand  

  Attract  

  Believe  

  Adopt  
 

¼Determine Appeal  

 i.e.  rational, emotional, moral, humorous  
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Implementation & Engagement  

Identify  
  partners  

  stakeholders  

  sponsors  

  volunteers  

Collaborate with  
  MEDIA  

Produce  
  Communications Materials  

  Promotional gifts    
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R.S.I. Campaigns  
 

-Examples - 
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Awareness campaign  
of social messages  

ÅLaunch of an awareness campaign of social messages 
through TV, Radio, publications, posters, digital 
media.  

 

Examples  

ïEuropean Night without Accident  

ïFlash Mob /traffic crashes prevention ñSTOP Road Crashesò 

ïRoad Safety Festival ñSafe driving, itôs a matter of life!ò 
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Try to be  
V unique  

Having  
V measurable results  

Presenting  
V updated statistics  

Considering  
V factors that can influence decisions  

 (e.g. famous Stars ï positive role models) 

Securing  
V  timing, place & community involvement  

 

 
in order to attract the Media  

Campaign strategy  


